College of Arts and Sciences (CAS)

Communication and Social Media

Program Description
The Bachelor of Arts in Communication and Social Media at Phoenicia University requires students to
complete 120 credit hours at the freshman level and 90 credit hours for those joining as sophomores. Of
the total credit hours required, 48 credit hours must be completed in major courses (including a onecredit summer internship program), 3 credit hours of elective major courses, and 9 credit hours in
required non-major courses, with the remainder allocated to general education.
Graduation Requirements






Students obtain a minimum “Program GPA” of 2.0; no rounding (e.g., a GPA of 1.99)—
whatsoever—will be applied.
Students obtain a minimum “Cumulative GPA” of 2.0; no rounding (e.g., a GPA of 1.99)—
whatsoever—will be applied.
Students obtain “Graduation Clearance” as detailed in the following section.

University Graduation Requirements (30 credits hours)
To graduate with a Bachelor of Arts in Communication and Social Media, students will require 30 credit
hours in university general requirements, in addition to the college graduation requirements. The 30
credit hours in general educational requirements for degree programs will include the following:
•
•
•
•
•
•
•
•

3 credits in Basic Sciences
3 credits in Social Sciences
6 credits in English (English I and English II)
6 credits in Civilization (World Civilization I and World Civilization II)
3 credits in Arabic
3 credits in Communication
3 credits in Computing (Intro to Computing for Arts)
3 credits in Globalization & World Cultures

BA Degree in Communication and Social Media Graduation Requirements (60 credit hours)
The College of Arts and Sciences requirements for the BA degree in Communication and Social Media
program will include the following additional requirements:

•
•
•

48 credits of mandatory core courses (including a one-credit summer internship program)
3 credits of elective major courses (1 course)
9 credits of required non-major courses (3 courses)

Required Major Courses
1. Fundamental Issues in Media - 3 cr.
2. Basic News Writing and E-Journalism - 3 cr.
3. News Reporting and Writing - 3 cr.
4. Media Research Methods - 3 cr.
5. Evaluating Information and Analyzing Media - 3 cr.
6. Citizen Journalism - 3 cr.
7. Media Law & Ethics in Journalism - 3 cr.
8. Persuasion - 3 cr.
9. Digital Media Analytics & Growth Techniques - 3 cr.
10. Social Media Journalism - 3 cr.
11. Exploring Digital Media and Society - 3 cr.
12. Social Media and News - 3 cr.
13. Senior Project I - 2 cr.
14. Internship - 1 cr.
15. Social Media Management - 3 cr.
16. Fake News and News Validation - 3 cr.
17. Senior Project II - 3 cr.

Elective Major Courses
1.
2.
3.
4.
5.
6.

Special Topics in Communication - 3 cr.
Advertising - 3 cr.
Political Campaigns - 3 cr.
Broadcast Media - 3 cr.
Investigative Journalism - 3 cr.
Netiquette and the Language of Social Media - 3cr.

Required Non-Major Courses
1. Introduction to Creative Writing - 3 cr.
2. Basic Statistics for Arts - 3 cr.
3. Principles of Marketing - 3 cr.

Graduation Clearance
Upon reaching senior-level status, students must fill out the graduation clearance form after completing
all their degree requirements. The graduation clearance form should be signed by the following
personnel: Departmental Coordinator, Dean of College, IT Director, Library Coordinator, Finance
Director, Registrar Director, Career Center Director, Head of the Exit Interview Committee, President,
and Chancellor. Failure to do so will delay graduation.

Course Description

COSM 200. Basic Newswriting and E-Journalism- 3cr.
This course defines news and news value criteria. It introduces students to basic principles and rules of
journalistic writing, as well as to basic grammar rules and writing style. In this course, students explore
how to search and find news stories. They learn the writing structure of news stories and how to write
for different media (print, audio, and broadcast). Students acquire basic skills in newsgathering and
newswriting and explore the basic principles to writing for electronic journalism. This course stresses
the different types of news stories and feature stories. Concurrent Prerequisite: ENGL 201

COSM 201. Fundamental Issues in Media-3 cr.
This course introduces students to major issues related to the role of the press in a democratic society,
using contemporary and relevant case studies (the Gulf Wars, the wars on terrorism, coverage of national
and international elections, etc.). It helps students gain insight into how journalists do their job and
identify the major obstacles that impede a free press (political, cultural, financial, and institutional).
Students become critical consumers of news, and are better equipped to detect deceptive media content
and to distinguish between legitimate and fake news reports on social media. Concurrent Prerequisite:
ENGL 201

COSM 202. Web design for Communication- 3 cr.
This course provides an in-depth understanding of the Web as the most important publishing platform
for multi-media content (i.e. text, hypertext, photos, and videos) with interactive capabilities. Students
learn the basics of visual design that makes online journalism stand out. The course stresses originality
and experimentation in ideas, execution, and presentation.

COSM 203. Media Law & Ethics in Journalism- 3 cr.
This course introduces students to the study of legal and ethical dimensions of the media industry. As
they draw up on case studies from print, broadcasting, film, and social media, students develop
appreciation of these issues and become familiar with basic legal and ethical concepts and terminologies
(libel, invasion of privacy, confidentiality of sources, etc.). In this course, students acquire basic
understanding of legal research and the basic ethical theories that allow them to conduct moral reasoning
with respect to media related issues. Prerequisite: COSM 201 and ENGL 201

COSM 204. News Reporting and Writing- 3 cr.
This course offers more detailed and advanced study of principles and rules of news writing and
reporting. Students learn how to write a lead paragraph for print and broadcast and how to structure a
news story following the inverted pyramid writing structure. They acquire skills to successfully conduct
an interview with news sources and to use their quotations in news stories. In this course, students learn
how to use numbers and figures in news stories, write headlines, editorials, and press releases. This
course covers legal and ethical considerations in media writing and reporting. Prerequisite: COSM 200

COSM 205. Media Research Methods- 3 cr.
This course introduces students to the major methods in media research. Theories, models, and methods
are applied towards the development and writing of a research paper. In addition to acquiring basic skills
in qualitative and quantitative methods (discourse & content analysis, semiotics, and audience surveys)
students learn how to conduct research across different media platforms. Emphasis is placed on the
evolution of internet studies and the challenges and approaches used when studying social media.
Prerequisites: Junior Standing, COSM 201 and STAT 201

COSM 206. Evaluating Information and Analyzing Media- 3 cr.
This course introduces students to the theoretical approaches and methods used when analyzing the
content, structure, and contexts of media in society. Students become familiar with theories, concepts,
themes, and approaches used in media criticism and learn to apply them to specific media and genres,
with an emphasis on the film medium and its aesthetics. Prerequisite: ENGL 201

COSM 207. Processes and Effects of Arab Media- 3cr.
The course surveys the historical development of the Arab media in its various forms- print, broadcast,
and social media. It also examines the political, social, economic, and technological effects of Arab

media systems on Arab society and politics, with special reference to Lebanon. Students engage in field
work assignments to investigate some of the processes and effects of a specified Arab medium.
Concurrent prerequisite: ENGL 201

COSM 208. Persuasion- 3 cr.
This course introduces students to the basic elements of persuasive communication and enables them to
understand how to design and write messages intended to influence people’s attitudes and behaviors.
Students engage in the analysis and evaluation of persuasive speeches and examine the social,
technological and ethical issues that underlie persuasive strategies. Students apply the knowledge of
persuasion theory and research towards the development of persuasive speeches that are action-oriented
and socially-conscious. Concurrent prerequisite: ENGL 202

COSM 209. Exploring Digital Media and Society-3 cr.
This course examines the connection between digital media and society at large with an emphasis on the
Internet and mobile technologies. Combining both theoretical and skills components, the students
explore the implications of using different communication technologies and their influence on our
community, social relationships, and the profession of journalism. Prerequisite: COSM 201

COSM 210. Special Topics in Communication-3 cr.
This course addresses contemporary issues and topics in media. The content can be either
thematic/conceptual and research-based or hands-on and practice-oriented in the field of journalism.
Topics are selected by the instructor and announced prior to registration. Prerequisite: Junior standing.

COSM 211. Social Media Journalism-3 cr.
In this course, students explore how journalists and news organizations use emerging types of social
media and various media platforms. Through a variety of journalistic assignments, they gain hands-on
experience and experiment with social media and mobile devices through the process of newsgathering,
distribution, and targeting specific audiences. They practice live chatting, tagging, geotagging, wikis,
Twitter, Flickr and digital avatars as newsgathering techniques. Ability to critically assess the credibility
and authenticity of user-generated content is emphasized.

COSM 212. Social Media Metrics-3 cr.
In this course, several concepts related to social media data and data analytics are introduced. Two kinds
of data (structured and unstructured) are covered, with an emphasis on social media campaign data.
Students learn the basics of data analytics, what could be gained by doing such analysis in terms of
campaign effectiveness, and how to modify overall campaign strategy accordingly. Prerequisite: STAT
201

COSM 213. Social Media and News-3 cr.
This advanced newswriting course for social media gives students an in-depth understanding of how
this rapidly changing medium works: balancing professional and personal feeds, tracking and covering
breaking and developing news stories, and sourcing leads. This course also addresses the legal issues
that may arise when searching for stories via social media. Through a variety of writing assignments,
students learn to source stories on social media, cover news on social media, and understand the pitfalls
of using social media. Prerequisite: COSM 200

COSM 214. Social Media Management-3 cr.
This course teaches students to use social media strategically to create value for an organization.
Emphasis is placed on strategic collaboration, tactical execution, crisis management, and measurement
tools. The course covers blogs, Facebook, Twitter, Instagram, Pinterest, LinkedIn, and an array of niche
social media platforms. Prerequisite: COSM 211
BCOM 300. Workplace Etiquette
This is a mandatory workshop that all students should successfully complete prior to their internships.
The course comprises a series of workshops that focus on workplace etiquette and communication in
formal and professional settings. In this course, students work on developing their business etiquette and
professional practice skills in addition to advancing their presentation skills so that they are wellequipped for their internships. Prerequisite: ENGL 201
COSM 215. Advanced Social Media Analytics-3 cr.
Building on the basics for analytics introduced in COSM 212, this course provides students with the
skills necessary to organize, measure, hypothesize, question, and act based on social media data. Sources
of the data will include paid, owned, and earned social media. Prerequisite: COSM 212.

COSM 216. Citizen Journalism- 3cr.
This course defines and explains the journalistic genre named citizen journalism and examines its role
in contemporary journalism practices. The course covers a historical overview and stresses the
technological developments that led to the rising of citizen journalism and citizen journalists as primary
news sources, scrutinizing the relationship between citizen journalism and mainstream media. In this
course, students explore how citizen journalists use digital and social media to create their own news
websites and participate in the news making process. This course uses case studies to support students’
understanding and appreciation of citizen journalism. Concurrent prerequisite: ENGL 201
COSM 217. Digital Media Analytics & Growth Techniques- 3cr.
This course explores quantitative and qualitative analysis techniques necessary to benchmark the
performance of digital campaigns, both organic and paid, and optimize the growth of digital properties
across channels like Facebook, Twitter, Instagram, blogs, and content websites. The course marries
theory with practice, introducing students to popular tools and techniques used in the field to extract
relevant metrics, analyze them, and formulate a growth-oriented digital strategy relying on content and
targeted ads. Concurrent Prerequisite: ENGL 201

COSM 218. Fake News & News Validation-3cr.
This course introduces students to the issues of overload of information and pervasive digital platforms
that inundate readers’ timelines with a never-ending stream of news and stories whose influence and
reach are determined by popularity and powerful algorithms rather than traditional measures of good
journalism. In this course, students explore how trustworthy news sources meld with biased content,
fake news, hoaxes, and user-generated content. Students learn how to systematically identify fake news
and biased sources from the dependable and trustworthy ones, exploring how algorithms determine news
propagation, affecting their reach and swaying popular opinion. Students explore all these concepts both
qualitatively and quantitatively as they critically engage in discussions, commentaries, active debates,
and case study analysis. Concurrent Prerequisite: ENGL 201

COSM 219. Netiquette and the Language of Social Media- 3cr.
The course explores the guidelines of being polite, professional, and safe in all social media
correspondence. Additionally, students in this course analyze the language of social media and how it
impacts the way we relate to each other, the communities we live in, and the way we present a sense of
self in a digital, interrelated, and complex global world. Concurrent Prerequisite: ENGL 201

COSM 220. Senior Project I- 2cr.
This course introduces students to research in communication studies, where students explore how to
conduct a literature review, set-up their research question(s), and design their methodology. In this
course, students are required to prepare a research proposal which comprises a brief introduction that
highlights and justifies the research topic/problem they are investigating, a brief literature review closely
aligned with the chosen research topic/problem, and a research methodology that enables the students
to answer their research questions. The research proposal in COSM 220 serves as a candidature proposal
for the research project that will be implemented and developed in COSM 222.
Prerequisites: Senior standing and STAT 201
COSM 221. Internship- 1 cr.
This course requires the equivalent of eight weeks of practical, on-the-job work experience and training
at select on-campus or off-campus facilities. Students become eligible to register for this course after
completing 45 credit hours.
Prerequisites: BCOM 300, ENGL 202, COSM 203, COSM 204, and COSM 211
COSM 222. Senior Project II- 3 cr.
This course is a continuation of COSM 220. In this course, students are required to fully implement and
develop their approved candidature proposals in COSM 220. Students are expected to deliver their
research project to a specialized academic committee towards the end of the semester. Prerequisite:
COSM 220

COMM 101. Communication & Society- 3 cr.
This freshman course surveys mass media, their functions, and effects on society. It introduces the
students to the development of various mass media systems and their role in society. It also examines
through examples and case studies some of the social, economic, and psychological implications of the
relationship between media and society.

COMM 102. Communication in Formal & Professional Settings- 3 cr.
This freshman course is designed to help students employ their fundamental knowledge of the English
language in professional settings which require various communication skills: verbal, non-verbal,
written, and visual. The course acquaints the students with the necessary tools to adapt to different
environments as they utilize the various types of communication. Particular emphasis will be given to
business etiquette and netiquette, the etiquette of online communication.

COMM 201. Public Speaking - 3 cr.
This course is a university requirement for all students. It aims at developing students’ ability to speak
fluently and effectively in public. The course discusses the characteristics of various types of speeches
and speech situations. Students have to write and deliver speeches for various occasions and to different
audiences and to use visuals and slideshows. Concurrent prerequisite: ENGL 201

COMM 214. Interpersonal Communication - 3 cr.
This course is an overview of interpersonal communication, which is the exchange of symbols used to
achieve self-presentation, relational and instrumental goals. The course includes the study and practice
of the basic elements of interpersonal communication with emphasis on perception, meanings, attention,
listening, feedback, and communication barriers. Particular attention is given to improving interpersonal
communication skills. Concurrent prerequisite: ENGL 201

BCOM 300. Workplace Etiquette
This is a mandatory workshop that all students should successfully complete prior to their internships.
The course comprises a series of workshops that focus on workplace etiquette and communication in
formal and professional settings. In this course, students develop their business etiquette and
professional practice skills in addition to their presentation skills so that they are well-equipped for their
internships.
Prerequisite: ENGL 201

Degree Plan

(1) Communication and Social Media Graduation Requirements
Core communication courses

47 credits

Elective major courses

3 credits

Required non-major courses

9 credits

Internship

1 credit

Total courses

60 credits

(2) General Education Courses
Civilization

6 credits

English

6 credits

Communication

3 credits

Arabic

3 credits

Basic Sciences

3 credits

Social Sciences

3 credits

Globalization &World Cultures
Computing
Total GE courses
Total

3 credits
3 credits
30 credits
90 credits

Suggested Communication and Social Media Degree Plan

First Year
Fall 1
Course
ENGL 201
ARAB 201

Spring 1
Wt. Course
Title
3
ENGL 202 English II
3
CIVL 201 World Civilizations I

Wt.
3
3

3

COSM 211 Social Media Journalism

3

COSM 201

Basic Newswriting and E-journalism
Fundamental Issues in Media

3

STAT 201 Statistics

3

CMPS 202

Introduction to Computing for Arts

3

COSM 216 Citizen Journalism

3

COSM 200

Title
English I
Arabic

Total Credits

15

Total Credits

15

Second Year
Course

Fall 2
Title

Wt.

SOCL 210

Globalization & World Cultures

3

COSM 204

News Reporting and Writing

COSM 217

Digital Media Analytics & Growth
Techniques
Introduction to Creative Writing

ENGL 203
COSM 208
BCOM 300

Persuasion
Workplace Etiquette
(Mandatory Workshop)
Total Credits

Course

Spring 2
Title

Wt.
3

3

COSM 206 Evaluating Information and Analyzing
Media
MKTG 301 Principles of Marketing

3

COMM 201Public Speaking

3

3

COSM 209 Exploring Digital Media and Society

3

3

CIVL 202 World Civilizations II

3

15

Total Credits

3

15

Summer
Course
COSM 221

Title

Wt.

Internship

1

Total Credits

1
Third Year

Fall 3
Course

Title

COSM 213 Social Media and News
COSM 203 Media Law & Ethics in Journalism
COSM 220 Senior Project I
COSM 205 Media Research Methods
COSM XXX Elective Major Course
Total Credits

Spring 3
Wt.
3
3
2
3
3
14

Course

Title

COSM 214 Social Media Management
COSM 218 Fake News and News Validation
XXXX XXX Basic Science Elective
XXXX XXX Social Science Elective
COSM 222 Senior Project II
Total Credits

Wt.
3
3
3
3
3
15

